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“We wouldn’t have an 
orthopedic surgeon perform 

heart surgery, so why would we have a
hospital administrator run a retail store? 

That’s why we hired Simply Retail.”
Dave Cress, CEO, 
Memorial Hospital

“The primary driver for
creating a systemwide retail

strategy is to increase ancillary
revenue to offset declining reimburse-

ments. Healthcare Retailing is particularly
attractive because it adds patient value

and augments customer service.”
Allan Bishop, Director of WellStar Health

Place, WellStar Health System

“Our perspective in healthcare 
is all too often limited by the boundaries 

of insurance coverage. Simply Retail helped us 
to see that we can serve our patients far more

effectively when we expand our offerings 
with needed products and services.”

David Wessner, CEO, 
Park Nicollet Health Services

“First-and-foremost, we looked at
how Simply Retail would maximize already
captured foot-traffic on hospital campuses. 

Hospitals need to ask how they’ll maximize that 
exposure while also using retail as an opportunity to

enhance the quality of care for patients.”
John Berg, Director of Business Development, 

Covenant HealthCare

“By using Simply Retail as 
our retail coach, Park Nicollet achieved 

an alignment of goals, a clear plan and a level 
of energy and excitement around our retail expansion 

that could not have happened without their 
unique viewpoint.”

Ilene Leister, General Manager Retail Services, 
Park Nicollet Health Services

“Our interest in retail is 
to add value to our service lines in 
meeting customers’ unmet needs.”

Allan Rice, Sr. Vice President, 
Adventist Health

“Because of 
Simply Retail,we’re now 

providing products that match the
different types of patients we take care
of, and the clinical services we offer. 
Healthcare Retail is a big part of our 

continuum of care.”
Stephanie Anderson, VP of Diversified

Services,Woman’s Hospital

“Retail store design is 
different than typical healthcare design. 

The finishes, fixtures, colors, even where a store 
is placed, requires a different level of expertise. 

Simply Retail, and their architectural team, 
have that expertise.”

Joe Ruiz, Facility Manager, Oakwood Hospital 
and Medical Center

“We decided to jump into a retail
initiative for two reasons: we see it as a 

continuum of care for our patients (both hospital
and clinic), plus we anticipate a significant profit 

margin. The additional benefit is for our staff. 
They see this as a great convenience.”

Julie Blauwet, Sr. Vice President, Business 
Development, Avera McKennan Hospital

“Today’s consumers, particularly
the Baby Boomers, are more likely to want

things their way. They demand convenience and
expect service to cater to their needs. That’s what they

get from other industries, and they expect it from 
healthcare providers as well.”

Geoff Kaufmann, Director, Business Development, 
Center for Diagnostic Imaging



If you’d like additional information 
about healthcare retailing or if you’d 
like to set up a “Meet and Teach” 
presentation with Simply Retail, 
please call or email us.

Pamela Donaby
Administrative Assistant
e: pam@simplyretailinc.com
p: 612.659.8200, x10 
f: 612.659.8202

Simply Retail, Inc.
227 Colfax Avenue N. Ste.150 
Minneapolis, Minnesota 55405
www.simplyretailinc.com
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